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Information about the PLUS Forum 
is available on the official website
of the Association of the German 
Trade Fair Industry (AUMA), a major 
association of the German exhibition 
industry. This reflects the international 
level of PLUS-Forum popularity since 
AUMA develops and maintains high 
quality of exhibitions and facilitates 
dialogue and cooperation between 
German exhibition companies
and international business.

www.auma.de

PLUS-FORUM
AUDIENCE

26% 29%

18%27%

Retail
and Marketing

Cashless
payments

Information
Technology

Security

THE FORUM PARTICIPANTS
COMPOSITION

Department
directors Top managers

Department
heads

Unit heads /
Medium level
managers

30%

23% 21%

26%

FORUM COMPOSIT
BY INDUSTRY 

8%
Hardware and software vendors,
service providers, IT integrators,

PSP, payment aggregators,
ntech, venture funds

11%
Retail and e-commerce, telecom,
public transport operators, etc.

81%
Banks, payment systems,

insurance companies
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PARTICIPATE
IN PLUS-FORUM

AUDIENCE

PLUS-Forum is one of the most widely 
attended retail industry events, which is 
unique in terms of the num er  and 

mi ture of participants. mong them are the 
owners, top managers and staff engaged in

The Forum delegates represent a target 
audience

n highly interested in the latest news
covering market trends and the estЀ
international practices, products and
technology

n seeking for fruitful interchange of
opinions and long-lasting efficient

usiness ties

INNIN
NE  CUSTOMERS

The Forum platform is an ideal place to develop

n ustomer acquisition efforts
n urrent customer ase

n . our rand

n ew contacts with the industry stakeholders,
vendors, market e perts and regulators

Leading vendors and providers present their 
products, solutions and services.

       

      

      

       

       

The best team of speakers of the local, regional 
and international level fully representing the 
industry 

E IBITION
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N E EB E
N  E  RE  2019

The 10th Anniversary May PLUS-Forum set a 
new attendance record. The number of visitors 
exceeded 1,500 people from more than 20 
countries, including Argentina, Brazil, Austria, 
Germany, Belgium, Great Britain, Iraq, China, the 
USA, Belarus, Tajikistan, Moldova, etc. 

Maria Krasenkova, Head of Department for 
National Payment System Development and 
Regulation, informed about the plans of the Bank 
of Russia to reduce the acquiring fees in the social 
segment. The Forum session dedicated to the 
acquiring business attracted a record number of 
delegates.

Mastercard was the Global Partner of the Forum. In 
Russia, there are over 3 million corporate cards in 
issue today, with a significant part of them issued 
by this payment system. Speaking at the Forum, 
Mastercard COO Andrey Tarusov called digital 
identity an important solution to minimize the 
risks of user data theft.

It is for the fourth time that the Forum was held 
with the support of the Mir National Payment 
System. The number of Mir cards in issue is 
close to 60 million, says Vladimir Komlev, Board 
Chairman and General Director of the National 
Payment Card System (NSPK). In 1Q2019, Mir 
payment cards made up nearly 17% of the trade 
turnover on the Russian market.

Vladimir Maltsev, Deputy Head of Operational 
Control at the Federal Tax Service of Russia, 
informs that FTS estimates the number of self-
employed at 5 million people.
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N E EB E
N  E  RE  19

The FinTech Association has begun to develop 
open API industry standards. According to 
Managing Director Tatyana Zharkova, the standard 
includes information security requirements and 
data models.

By 2023, cash payments are expected to account 
for 24% on average globally and 32% in Russia, said 
Lilia Vladykina, Euromonitor International analyst.

VTB warned of further growth of social 
engineering fraud. This was noted by Alexey 
Ipatov, Head of Fraud Monitoring, Business 
Operations Support Department, VTB.

At the exhibition held alongside the conference, 
many of the exhibitors presenting their 
innovations for the first time did it exactly at 
the anniversary event. Thus, MUXI, a Brazilian 
developer of solutions for the payment industry 
presented their innovative payment platform 
POSWEB that can be run on various devices 
including POS terminals, mobile phones, tablets 
and PCs.

For the first time, a special session dedicated to 
payment solutions for public transport was held 
with the participation of Mastercard.

Interest to the PLUS-Forum exhibition keeps 

The key issue vendors are faced with during the 
exhibition is the expansion 
of communications with delegates aimed at 
“hunting” for business cases and the experience of 
their colleagues in the Russian and other markets.

Of the delegates’ particular attention was the 
business session of Vadim Yudin, GUARCCESS, 
who revealed the drivers of profitability growth in 
the bank’s retail and card business.
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285,832 million
bank cards
in issue in Russia 
As of January 1, 2020 

86,9%
248,48 mn

charge cards

13,1%
credit cards

37 ,84 mn
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Market dynamics Card issuing in Russia for three years
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271,677 thousand

239,522 thousand

32,155 thousand

272,604 thousand

237,521 thousand

35,082 thousand

285,832 thousand

248,648 thousand

37 ,84 thousand



* https://mironline.ru/press-center/project-news/18-11-2019-vladimir-komlev-22-rynka-bankovskikh-kart-v-rossii-prikhoditsya-na-mi/)

67,5 million
Mir cards in issue in Russia

22%
Mir share of Russia’s card

issuing market*

57,3%
of Russian citizens

are the most active adopters

of contactless payments in Russia 

27,4 trillion
Total value of domestic 

CARD2CARD transactions in 2018

over 2.6 million
electronic terminals installed by Russian 

merchants as of early Q2 2019
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KEY TOPICS OF THE FORUM:

Banking 

Fintech 

E-commerce

Transport

Housing and public utilities 

Сybersecurity 

eSports 

Bookmakers 

Blockchain 

Micro financial organizations
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Session 1. Major trends in the payment industry and retail 
banking 2021

• Strategy for the development of the National Payment System
2021–2023. New development vectors. Goals and objectives

• Banks of the digital society in post-COVID realities. The shift in
business concepts. Scenarios and forecasts

• Digital ruble. Prerequisites for the CBDC projects. Goals and
objectives. The impact of the introduction of the digital rouble

VIP session. Dialogue with trend-setters. Coronavirus crisis as a 
challenge, lesson and motivation for business development - the 
Forum programme centerpiece 

Session 2. Business and technology. Acquiring in the era of FPS 
and ‘zero’ interfaces

• Faster payment system. Results. Plans
• Unified biometric system. Tomorrow and today
• Retail banking and robotic process automation. The

effectiveness of robotic automation projects. Pluses and
minuses. Needs and prospects

• “New marketing” – what the banks need it for. Communication
channels - are all of them effective? Reassessing strategies and
tools

• Onboarding strategies in banking. Theory and practice. The best
mechanics to win new customers and retain old ones

• Merchant acquiring and FPS. Economics and beneficiaries
• SMB and self-employed. Banking for survivors

Session 3.  Round table. Development of the payments 
economy amidst COVID. The industry in search of new 
opportunities

• Capabilities of new strategies insofar it concerns
collaboration.

• Close-loop payment platforms: benefits and questions. The
economics of closed platforms in comparison with open
ones?

• How the great variety of different solutions can be
managed on the client side The management processes
as they are

• How will payment interfaces be improved? What is to be
done to create the most seamless customer payment
journey?

• How a wide range of payment solutions can be managed
on the client side

• Payment interface improvement methods
• Scenarios for creating the most seamless customer

journey

Buffet reception

Session 4. Transport and payments. Trends. Practices. Projects

• Practices worked out during the pandemic. What lessons from 

the crisis should be learned and will they really teach?
• Acquiring in transit projects. Economics of the projects. Not 

only bank cards. Solutions in the FPS framework
• Prospects for payment of public transport fares. From ‘Troika’ 

to any contactless card. What will make it possible to record 
‘Troika’ on any medium, including a work pass?

• Contactless technology in the public transport fare collection 
systems. Tendencies. New form factors. Security

• Biometrics for fare collection on ground transport and in the 
Moscow metro. The FacePay system for face-scan based 
payments. Demand for that   

• Fare collection facilities for vehicles supporting contactless fare 
payments. From ground transport to metro and Russian 
Railways   

• Unified travel card. Demand for the project. Terms of the Mir 
card based implementation

Session 5. Transformation of banking. On the road to 
tomorrow’s services

• Artificial Intelligence. The best business cases. Real prospects
• Objectives and efficiency of work with Big Data. Ensuring 

security in the circulation of calculated data

• Open Banking. What has already been done. Regulatory 
aspects. Strengths. What deserves development and 
improvement

• The destinies of startups in a changed world. What do they 
depend on?

• Blockchain and digital financial assets. Cryptocurrencies: a 
development trajectory

• Strategic risk management and risk-taking in crisis
• Identification and biometrics. Lessons from the pandemic
• Lifestyle banking – a XXI century banking model. Working 

amidst washing out of a massive affluent client

Session 5 А. Loyalty. Business cases and technologies

• Pandemic and its impact on loyalty programmes. 

Relationship between the client and the bank/retail chain 
amidst the covid crisis. Post-covid trends - what are we 
preparing for?

• Bank’s loyalty programmes and dynamic pricing
• Customer loyalty in the digital era. Towards an 

omnichannel strategy
• Electronic cash register receipt – the key to the bank 

customer loyalty
• Mir loyalty programme. Results and prospects
• Corporate loyalty. Business models, projects, the role of 

banks

Session 6. Round table. Cyberthreats, social 
engineering and other challenges. Countermeasures

• Cyber vulnerability of the banking and payments industry. 
Relevant cybersecurity strategies 2021

• Social engineering. The current acuteness of the problem. 
Main tendencies. Social engineering latency level – what 
drives it. What shall we prepare for?

• Product-centric vs customer -centric. Aiming at product 
sales maximizing, rather than customer needs. 
Product-centricity as the basis of social engineering.  

• The trajectory of modern crime – on the way to crime as a 
service. As a Service: CaaS - Cybercrime as a Service, RaaS - 
Ransomware-as-a-Service, etc. The most dangerous trends 
and countermeasures

• Personnel fraud. Multidirectional illegal activity is a threat to 
business

• Omnichannel risk monitoring. Response to new threats to 
RBS

• Anti-fraud law enforcement practice. Decriminalisation of 
theft from bank accounts
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channels - are all of them effective? Reassessing strategies and 
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• Onboarding strategies in banking. Theory and practice. The best 
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Session 3. Round table. Development of the payments 
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• Close-loop payment platforms: benefits and questions. The 
economics of closed platforms in comparison with open 
ones?

• How the great variety of different solutions can be 
managed on the client side The management processes 
as they are

• How will payment interfaces be improved? What is to be 
done to create the most seamless customer payment 
journey?

• How a wide range of payment solutions can be managed 
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journey
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Session 4. Transport and payments. Trends. Practices. Projects

• Practices worked out during the pandemic. What lessons from

the crisis should be learned and will they really teach?
• Acquiring in transit projects. Economics of the projects. Not

only bank cards. Solutions in the FPS framework
• Prospects for payment of public transport fares. From ‘Troika’

to any contactless card. What will make it possible to record
‘Troika’ on any medium, including a work pass?

• Contactless technology in the public transport fare collection
systems. Tendencies. New form factors. Security

• Biometrics for fare collection on ground transport and in the
Moscow metro. The FacePay system for face-scan based
payments. Demand for that

• Fare collection facilities for vehicles supporting contactless fare
payments. From ground transport to metro and Russian
Railways

• Unified travel card. Demand for the project. Terms of the Mir
card based implementation

Session 5. Transformation of banking. On the road to 
tomorrow’s services

• Artificial Intelligence. The best business cases. Real prospects
• Objectives and efficiency of work with Big Data. Ensuring

security in the circulation of calculated data

• Open Banking. What has already been done. Regulatory
aspects. Strengths. What deserves development and
improvement

• The destinies of startups in a changed world. What do they
depend on?

• Blockchain and digital financial assets. Cryptocurrencies: a
development trajectory

• Strategic risk management and risk-taking in crisis
• Identification and biometrics. Lessons from the pandemic
• Lifestyle banking – a XXI century banking model. Working

amidst washing out of a massive affluent client

Session 5 А. Loyalty. Business cases and technologies

• Pandemic and its impact on loyalty programmes.

Relationship between the client and the bank/retail chain
amidst the covid crisis. Post-covid trends - what are we
preparing for?

• Bank’s loyalty programmes and dynamic pricing
• Customer loyalty in the digital era. Towards an

omnichannel strategy
• Electronic cash register receipt – the key to the bank

customer loyalty
• Mir loyalty programme. Results and prospects
• Corporate loyalty. Business models, projects, the role of

banks

Session 6. Round table. Cyberthreats, social 
engineering and other challenges. Countermeasures

• Cyber vulnerability of the banking and payments industry. 
Relevant cybersecurity strategies 2021

• Social engineering. The current acuteness of the problem. 
Main tendencies. Social engineering latency level – what 
drives it. What shall we prepare for?

• Product-centric vs customer -centric. Aiming at product 
sales maximizing, rather than customer needs. 
Product-centricity as the basis of social engineering.  

• The trajectory of modern crime – on the way to crime as a 
service. As a Service: CaaS - Cybercrime as a Service, RaaS - 
Ransomware-as-a-Service, etc. The most dangerous trends 
and countermeasures

• Personnel fraud. Multidirectional illegal activity is a threat to 
business

• Omnichannel risk monitoring. Response to new threats to 
RBS

• Anti-fraud law enforcement practice. Decriminalisation of 
theft from bank accounts



 

PLUS-FORUM
AGENDA (Day 2)

 
11th International PLUS-Forum

#ECOMFORUM26-27 APRIL 2021

PAYMENTS 2021

Session 1. Major trends in the payment industry and retail 
banking 2021

• Strategy for the development of the National Payment System 
2021–2023. New development vectors. Goals and objectives

• Banks of the digital society in post-COVID realities. The shift in 
business concepts. Scenarios and forecasts

• Digital ruble. Prerequisites for the CBDC projects. Goals and 
objectives. The impact of the introduction of the digital rouble

VIP session. Dialogue with trend-setters. Coronavirus crisis as a 
challenge, lesson and motivation for business development - the 
Forum programme centerpiece

Session 2. Business and technology. Acquiring in the era of FPS 
and ‘zero’ interfaces

• Faster payment system. Results. Plans
• Unified biometric system. Tomorrow and today
• Retail banking and robotic process automation. The 

effectiveness of robotic automation projects. Pluses and 
minuses. Needs and prospects

• “New marketing” – what the banks need it for. Communication 
channels - are all of them effective? Reassessing strategies and 
tools

• Onboarding strategies in banking. Theory and practice. The best 
mechanics to win new customers and retain old ones

• Merchant acquiring and FPS. Economics and beneficiaries
• SMB and self-employed. Banking for survivors 

Session 3. Round table. Development of the payments 
economy amidst COVID. The industry in search of new 
opportunities

• Capabilities of new strategies insofar it concerns 
collaboration.

• Close-loop payment platforms: benefits and questions. The 
economics of closed platforms in comparison with open 
ones?

• How the great variety of different solutions can be 
managed on the client side The management processes 
as they are

• How will payment interfaces be improved? What is to be 
done to create the most seamless customer payment 
journey?

• How a wide range of payment solutions can be managed 
on the client side

• Payment interface improvement methods
 • Scenarios for creating the most seamless customer 

journey

Buffet reception

Session 4. Transport and payments. Trends. Practices. Projects

• Practices worked out during the pandemic. What lessons from 

the crisis should be learned and will they really teach?
• Acquiring in transit projects. Economics of the projects. Not 

only bank cards. Solutions in the FPS framework
• Prospects for payment of public transport fares. From ‘Troika’ 

to any contactless card. What will make it possible to record 
‘Troika’ on any medium, including a work pass?

• Contactless technology in the public transport fare collection 
systems. Tendencies. New form factors. Security

• Biometrics for fare collection on ground transport and in the 
Moscow metro. The FacePay system for face-scan based 
payments. Demand for that   

• Fare collection facilities for vehicles supporting contactless fare 
payments. From ground transport to metro and Russian 
Railways   

• Unified travel card. Demand for the project. Terms of the Mir 
card based implementation

Session 5. Transformation of banking. On the road to 
tomorrow’s services

• Artificial Intelligence. The best business cases. Real prospects
• Objectives and efficiency of work with Big Data. Ensuring 

security in the circulation of calculated data

• Open Banking. What has already been done. Regulatory 
aspects. Strengths. What deserves development and 
improvement

• The destinies of startups in a changed world. What do they 
depend on?

• Blockchain and digital financial assets. Cryptocurrencies: a 
development trajectory

• Strategic risk management and risk-taking in crisis
• Identification and biometrics. Lessons from the pandemic
• Lifestyle banking – a XXI century banking model. Working 

amidst washing out of a massive affluent client

Session 5 А. Loyalty. Business cases and technologies

• Pandemic and its impact on loyalty programmes. 

Relationship between the client and the bank/retail chain 
amidst the covid crisis. Post-covid trends - what are we 
preparing for?

• Bank’s loyalty programmes and dynamic pricing
• Customer loyalty in the digital era. Towards an 

omnichannel strategy
• Electronic cash register receipt – the key to the bank 

customer loyalty
• Mir loyalty programme. Results and prospects
• Corporate loyalty. Business models, projects, the role of 

banks

Session 6. Round table. Cyberthreats, social 
engineering and other challenges. Countermeasures

• Cyber vulnerability of the banking and payments industry.
Relevant cybersecurity strategies 2021

• Social engineering. The current acuteness of the problem.
Main tendencies. Social engineering latency level – what
drives it. What shall we prepare for?

• Product-centric vs customer -centric. Aiming at product
sales maximizing, rather than customer needs.
Product-centricity as the basis of social engineering.

• The trajectory of modern crime – on the way to crime as a
service. As a Service: CaaS - Cybercrime as a Service, RaaS -
Ransomware-as-a-Service, etc. The most dangerous trends
and countermeasures

• Personnel fraud. Multidirectional illegal activity is a threat to
business

• Omnichannel risk monitoring. Response to new threats to
RBS

• Anti-fraud law enforcement practice. Decriminalisation of
theft from bank accounts



Sergey Putyatinsky
Deputy Board Chairman,

MKB Bank

Georgiy Gorshkov
Ex Pochta Bank 

(first Deputy to President-Board 
Chairman, member of the Board)

Victor Dostov
Chairman, Association of eMoney 

and Remittance Market Participants 
(AED); Chief Research O�cer, 

Saint Petersburg University

Alexey Popovich
First Vice President, 

member of the Board, 
Gazprombank

Andrey Makarov
Vice-President, VTB

Inna Emelyanova
Director of Acquiring 

Department, 
Russian Standard Bank

Elliot Goykhman
Founder, Fintech 

start-up Zelf

Tatyana Ushkova
Board Chairman,

Absolut Bank

Roman Romanenko
Deputy to Board Chairman,

Moscow Industrial Bank

Andrey Emelin
Chairman

Alexey Maslov
CO-Chairman, Payment

systems Committee,
Association of Banks of Russia

Дмитрий Колесников
директор по развитию 

инновационных сервисов, НСПК

Alexey Lola
Member of the Board, 

Retail Business Director, 
Rosbank

Aleksey Golenishсhev
Head of eBusiness Monitoring Directorate, 

Alfa-Bank

       
SPEAKERS 2021

26-27 April 2021 #ECOMFORUM

11th International PLUS-Forum

PAYMENTS 2021

Vladimir Komlev
Chairman and CEO,

National  Payment Card System
(NSPK)



Влад Бранин
директор по продуктам, 

Gett 

Вячеслав Дусалеев
 генеральный директор 

экосистемы недвижимости 
«Метр квадратный» 

m2.ru (проект Группы ВТБ)

Illarion Yalovenko
Head of Financial Services 

Development, 
Tele2

Yuriy  Ivanov
Fintech and Payment

Services Director,
VKontakte

Director of Digital Economics and 
Financial innovations Center; 

Head of Business Group, State Duma 
of the Russian Federation, crypto currency 

turnover risk evaluation 

       

Mikhail Levashov
Professor, Higher School of Economics 

National Research University

Omar Ganiev
General Director, 

Deteact

Nikolay Butvina
Executive Partner, Gartner

Игорь Сухоставский
генеральный директор, 

Терминальные технологии

Георгий Коннов
руководитель направления

развития электронной коммерции,
Райффайзенбанк

Alexander Vurasko
Head of Digital threats analysis dpt., 

InfoSecurity

Ilya Dimitrov

Elina Sidorenko

Public Representative of the Presidential 
Commissioner for Businessmen 

Rights Protection in charge of Digital 
Economy Issues. The developer 

of Seldon software products

Mikhail Bizhan
IT-solutions development Director, 

OTP Bank Russia

SPEAKERS 2021
26-27 April 2021 #ECOMFORUM

11th International PLUS-Forum

PAYMENTS 2021

Siri Børsum
 VP Finance Vertical Global 

Partnerships & Eco-Development,
 Huawei Consumer Business Group

Huawei Technologies Co.,Ltd.

Mikhail Komkov
Vice President, Eurasia

Global Partnerships & Eco-Development 
Dept., Huawei Technologies Co.,Ltd.



Dmitry Stiran
Director,

Google Pay

Asel Kaliaskarova
Head of vieobanking department, 
House Construction Savings Bank

of Kazakhstan

Алексей Раевский
генеральный директор 

Zecurion

Sergey Doschenko
 Adviser Director General,

FlexSoft

Liliya Vladykina
analyst,

Euromonitor International

Виталий Копысов
директор  по инновациям,

СКБ-банк

Sergey Portnyagin
Head of Research & Development, 

Rai�eisenbank Russia

Алексей Комолов
независимый эксперт по программам

лояльности, экс-Начальник
Управления развития КР Халва

Yaroslav Kabakov
 Directoк on Stratigics, FINAM

       
SPEAKERS 2021

26-27 April 2021 #ECOMFORUM

11th International PLUS-Forum

PAYMENTS 2021

Evgeniy Pavlov
Sales Director,

Bitfury Russia and CIS

Alexander Efremov
Projects Management Director,

VTB Bank

Andrey Laptev
Technical expert,

Thales



SPONSORS
AND PARTNERS 2021

WITH SUPPORT JSC «NSPK»GLOBAL PARTNER

11th International PLUS-Forum

PAYMENTS 2021
 26-27 APRIL  202   •1 #ECOMFORUM
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26–27 APRIL 2021
Russia, Moscow, Radisson Slavyanskaya Hotel & Business Center
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booth №1 - 3, 13, 15, - 19, 23 - 33, 45 - 50, 52 - 57, 59, 62-70  - 9м²

booth №9, 10 - 36м²
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booth №12 - 15м²

booth №14, 20 - 22, 51, 59, 60, 61 - 6м²
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SC EDULE OUR MEETIN S
AND ESTABLIS  BUSINESS CONTACTS!

ake the most o  the P Forum plat orm
an  sche ule your visit in a vance

ach participant s ba ge places 
a  co e with contact etails

n Company

n epartment

n Position

n Tel

ou can use your smartphone 
to scan the  co e an  save 
the business car  to your 
contacts



8 - 9  –  Registration and welcome-coffee

9 -11  –  The Conference and Exhibition

11 -1  –  Coffee Break

1 -1  –  The Conference and Exhibition

1 -1 1  –  Lunch

1 1 -18  –  The Conference and Exhibition

18 -  –  Cocktail Party

- OR M
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PLUS-FORUM
SC EDULE

8  - 9  – egistration and welcome-coffee

9  - 11  – The onference and hi ition

11  - 1  – offee reak

1  - 1  – The onference and hi ition

1  - 1 1  – Lunch

1 1  - 18  – The onference and hi ition

PLUS ournal invites delegates and participants
of the PLUS-Forum to continue their meetings
and discussions in an informal atmosphere.

very time our team prepares ne t PLUS-Forum 
programme, we do our est to make the key 
theme of the party a surprise for our guests, 
and it is no e ception this time.

DURIN  T E E ENT
A COC TAIL RECEPTION

CARDS  PA MENTS
AND MOBILE 

10th International PLUS-Forum
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PLUS-FORUM 2020
SUMMARY

PhotoPhoto Forum articleForum article
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https://www.plus-forum.com/photo/1268/
http://www.plusworld.org/daily/the-tenth-plus-forum-2019-in-may-the-anniversary-celebrant-sets-a-new-popularity-record/
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PLUS-FORUM
MOBILE APPLICATION

Access to the Forum programme

Possibility to ask a question to the speaker

Chat with any Forum participant

Interactive venue plan

Important announcements

Download PLUS-Forum
mobile application now!

To sign in, enter your ID specified in your ticket.

Fill in the participant’s questionnaire
in the PLUS-Forum m-app and you will receive
photos from the event at the e-mail address
specified in the questionnaire.
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Managing Partner
Mob.: +7 925 005 4 005
Tel/fax: +7 495 961 1065 (ext. 1201)
E-mail: konstantin@plusworld.ru
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Tel/fax: +7 495 961 1065 (ext. 1006)
Mob.: +7 926 524 5043
E-mail: ceo_assist@plusworld.ru
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